











By Rick Poynor
Illustration by: Matthew Porter

attooing has become so widespread, fashionable,and
I even commonplace in the last decade that it's easy to

forget how disreputable it used to be.Body adornment
was vulgar. It was for sailors, criminals, gang members, and
lowlifes. In its most extreme forms, where people chose to cover
their entire torsos -and limbs with intricate designs, there was
something of the freak show about it. For women, even more
than for men, tattoos reeked of loose morals and a bad attitude.
Prejudice maybe, but that's how it was.

The book Modern Primitives, published by Re-Search in Los
Angeles in 1989, revelled in the tattoo's outlaw status. Along
with piercing (which has also taken off) and scarification

(still problematic for most of us), tattoos were seen as ways of
exploring intense forms of experience through the body. Some
disturbing images made the book controversial, but it played
its part in the inexorable process by which tattoos moved from
culture's edge to its heart. If that assimilation is now complete,
celebrities can take much of the credit.

A host of Hollywood stars-Drew Barrymore, Christina Ricci,
Ben Affleck-sport tattoos. Angelina Jolie has no fewer than 12,
including the Latin words “quod me nutrit me destruit” (that
which nourishes me destroys me) below her navel next to a
heavy black cross. The phrase comes from a 1585 portrait of the
Elizabethan playwright Christopher Marlowe, where it appears
on the canvas as a motto. To judge by the number of Weblogs
devoted to it, many people are utterly fascinated by Jolie’s gothic
inscription. In esthetic terms, it's quite different from the ornate
but tacky ilustrative style of the traditional tattoo. Jolic scems
here to be treating her body as the most intimate surface for
writing, a public carrier for a personal manifesto of exceptional
potency. A comparable though even more extreme fictional
instance of this kind of body writing is the man with no long-
term memory played by Guy Pearce in the thriller Memento.
His flesh became a notepad on which he tattooed words he
wouldn't otherwise remember-an image pathetic to behold but
also heroic in a way.
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is like a trojan horse. Wholesome and inocent on the
outside, but inside lurkes an incredible toughness, and
powerful directness. Nobody can copy her, because she is
this uniquely extrodinary contradiction.
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Fact: Milk helps maintain
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Fact: Water is essential

to most bodily functions.
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FACT: 74 % of all murder-suicides involved an intimate partner.
96 % were females killed by their intimate partners.

FACT: 75% of murder-suicides occurred in the home.
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Domestic Violence Campaign
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